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I. INTRODUCTION
 
In line with the Plan of Activities of TURKPA for 2026 adopted at the 14th TURKPA General Plenary Session, which was held in Astana, Republic of Kazakhstan, the theme of "Creation of a Unified Information Space on the Territory of TURKPA Member States" has been designated as the main agenda item for the 13th Meeting of the TURKPA Commission on Education, Culture, Social and Humanitarian Affairs.
The Information space is a dynamic environment in which information is created, disseminated, exchanged and consumed through various channels and platforms. It encompasses both traditional and digital media, communication technologies, legal and regulatory frameworks.       
The Information space includes television, radio, print and online media, social networks, as well as the infrastructure, institutions and norms that ensure their functioning. In the context of international cooperation, particularly within TURKPA, the information space is viewed as a strategic platform for promoting shared cultural and civilizational values, ensuring information sovereignty, countering disinformation and external influence, strengthening internal cohesion and enhancing global visibility.
As well known, the "Turkic World Vision – 2040", adopted at the 8th Summit of the Organization of Turkic States (OTS) in 2021, includes strategic provisions aimed at the development of a common Turkic information and media space. The document outlines the need for institutionalized cooperation among television networks, news agencies, and other media outlets of the Member States. This initiative seeks to foster coordinated efforts to counter disinformation, support the ethical and responsible dissemination of information, and enhance the global visibility and narrative of the Turkic world through shared media strategies and content.
In recent times, the media has increasingly become an instrument of ideological influence - a powerful tool in shaping socio-political thought, fostering an informed society, and influencing public consciousness. At the same time, it can undermine the relationship between the state and its citizens, create internal discord, and act as an ideological mechanism capable of manipulating public opinion on a broad scale.
According to data published on the official website of the United Nations, approximately 281 million people  or 3.6% of the world’s population currently live outside their home countries with refugee status, and this number continues to grow each year. The geography of global conflicts and military confrontations over territorial control is expanding, affecting ever-larger regions. According to estimates by the World Health Organization, due to climate change  including rising temperatures, the spread of malaria and diarrheal diseases, and other consequences of global environmental disasters  an average of 250,000 people are projected to die annually between 2030 and 2050. And this is only one part of a broader list of pressing global challenges. In such a complex international environment, individuals and societies alike have a critical need for accurate, reliable and timely information.
Information media, increasingly drifting away from their traditional principles of informing, educating and entertaining, turning into tools of negative influence. Instead of delivering objective, fair, and impartial information, they often engage in shaping public perception through manipulation with disinformation becoming one of the most powerful instruments in this process. In today’s world, cyberattacks that use disinformation as their primary tool on a global scale leave a negative imprint across multiple areas of public life. For instance, in 2021, cyberattacks caused an estimated $6 trillion in damage to the global economy.
In such a globalized world, international practice identifies two main approaches to addressing this challenge: regulating the activities of journalists and media organizations through legal frameworks and promoting the adoption of codes of ethical conduct. It is essential for states to ensure information security, provide access to accurate and reliable content and enhance international cooperation in the field of media and communication. In this regard, the creation and developement of a Unified Information Space on the Territory of TURKPA Member States is of particular importance both for strengthening the cultural and civilizational unity of the Turkic peoples and for expanding their joint influence in the global media landscape.
This report aims to analyze the current state of information cooperation among TURKPA member states, highlight the key challenges and opportunities in this area, and provide practical recommendations for strengthening the common information space. By addressing the growing influence of digital platforms, disinformation, and cyber threats, this initiative will contribute to the collective resilience of the Turkic world in the face of evolving global challenges.

II. INFORMATION SPACE OF THE TURKPA MEMBER STATES AND THEIR ACTIVITIES
AZERBAIJAN 
According to the Law of the Republic of Azerbaijan No. 471-VIQ, dated December 30, 2021, "On Media", the Media legislation of the Republic of Azerbaijan consists of the Constitution of the Republic of Azerbaijan, the aforementioned Law consisting of 9 chapters and 78 articles, the Laws of the Republic of Azerbaijan on “Freedom of Information”, “Personal Data”, “Access to Information” and “Information and Protection of Information,” other regulatory legal acts governing the media sector in the Republic of Azerbaijan, as well as international treaties to which the Republic of Azerbaijan is a party.
Thus, the legal and institutional framework regulating the media sphere in the Republic of Azerbaijan is formed on a comprehensive and multi-layered basis.
According to Article 73.1 of the Law of the Republic of Azerbaijan "On Media", there are approximately 400 media entities in the Media Register, which is an electronic information resource created for the purpose of systematizing information about media subjects, including their editorial offices and journalists. The Media Register is managed by the Media Development Agency of the Republic of Azerbaijan (MEDIA Agency).
In this context, the Media Register plays a key role in ensuring transparency, accountability and proper systematization of media activities.
According to paragraph 1.1 of the “Charter of the Agency for Media Development of the Republic of Azerbaijan” approved by the Decree of the President of the Republic of Azerbaijan dated January 12, 2021 No.1249, the Agency is responsible for supporting the development of media, training specialists in the field of media, organizing their additional education, organizing the activities of audiovisual and print media. It is also a public legal entity that acts to stimulate the application of new information and communication technologies and innovations in the field of media. In accordance with its Charter, the Agency has the right to cooperate with international organizations and relevant state authorities (institutions) of foreign countries in order to explore the possibilities of applying international best practices and to study the relevant experience of foreign states.
Accordingly, the Agency’s mandate provides a solid institutional foundation for expanding international cooperation in the media sphere.
The Media Development Agency of the Republic of Azerbaijan has placed special emphasis, since its establishment, on the development of bilateral and multilateral cooperation in the media sphere with Turkic States, the implementation of joint projects and the exchange of experiences. In this regard, efforts are being intensively made to establish cooperation between the responsible organizations for the development and coordination of the media sphere in the Republic of Azerbaijan and Turkic States, to facilitate mutual exchange of experiences in the activities of the communication-related structural divisions of state bodies and institutions, to organize experience exchange in the fields of media education and media literacy, as well as to strengthen the relations between media entities.
In particular, cooperation with the states of the Turkic world is identified as a strategic priority.
It should be noted that, within the framework of cooperation in the media sphere with Turkic States, a number of memorandums have been signed to date.
In this regard, the following agreements and joint initiatives may be highlighted as practical outcomes of such cooperation.
On August 24, 2022, during the official visit to Azerbaijan of the President of the Republic of Kazakhstan, Kassym-Jomart Tokayev, the Foreign Ministers of the two countries signed a Memorandum of Understanding between the Media Development Agency of the Republic of Azerbaijan and the Ministry of Information and Social Development of the Republic of Kazakhstan.
On March 11, 2024, during the official visit of the President of the Republic of Kazakhstan, Kassym-Jomart Tokayev, the Memorandum of Cooperation was signed between the Media Development Agency of the Republic of Azerbaijan and the "Central Communications Service" under the President of the Republic of Kazakhstan.
On June 17, 2022, a meeting was held between the Executive Director of the Media Development Agency of the Republic of Azerbaijan, Ahmad Ismayilov, and the delegation headed by Kanat Iskakov, Chairman of the Information Committee of the Ministry of Information and Social Development of the Republic of Kazakhstan (now the Ministry of Culture and Information).
On December 20, 2022, the Azerbaijan delegation participated in the 1st Central Asia Media Forum held in Astana., with over 300 guests in attendance, including officials, media and business representatives, political figures, media freedom advocates, representatives from international organizations involved in media development, as well as scholars and experts from various countries.
On November 5, 2024, an online seminar on "Media Literacy" with the participation of journalists from Azerbaijan and Kazakhstan was held via the Zoom platform, organized by the Media Development Agency of the Republic of Azerbaijan and the "Central Communications Service" under the President of the Republic of Kazakhstan.
On December 16, 2024, within the framework of the "Media Literacy Week”, a meeting was held at the Media Development Agency with the delegation led by Dmitriy Goloburdan, Deputy Director of the "Central Communications Service" under the President of the Republic of Kazakhstan. On December 17, the Kazakh delegation participated in the "Media Literacy" Conference.
On April 16–17, 2025, the delegation of the Media Development Agency participated in the 2nd Central Asia Media Forum held in Astana, and a bilateral meeting was held with the Ministry of Culture and Information of the Republic of Kazakhstan, emphasizing cooperation in information security and new initiatives.
These engagements underscore the deepening and multidimensional nature of bilateral cooperation.
On July 19-21, 2025, within the framework of the 3rd Shusha Global Media Forum, Azerbaijan’s “AnewZ” television channel reached an agreement on strategic media partnership with the Television and Radio Complex of the Republic of Kazakhstan (PTRK).
On July 22, 2023, within the framework of the 1st Shusha Global Media Forum, a memorandum of cooperation was signed between Azerbaijan’s “ARB 24” TV channel and Kyrgyz Republic’s “Ala-Too 24” TV channel.
Thus, cooperation with the Kyrgyz Republic has also expanded within the framework of Turkic media relations.
The 4th Shusha Global Media Forum was held on July 13-14, 2026 in Shusha, Azerbaijan, on the theme "The Mission of Media in Promoting Peace: Restoring Truth and Rebuilding Trust." The event was attended by media authorities from Kazakhstan, Kyrgyzstan, Uzbekistan and Turkey, as well as officials from various media entities.
The Memorandum of Understanding on "Strategic Cooperation in the Media Sphere between the Republic of Azerbaijan and the Republic of Türkiye," signed in Baku on December 10, 2020, was approved by Presidential Decree No. 257-VIQ dated February 1, 2021, resulting in the establishment of a joint Türkiye-Azerbaijan Media Platform. On February 19, 2025, a round table was held on the topic "5 years of the Memorandum of Understanding on Strategic Cooperation in the Media Field between the Republic of Azerbaijan and the Republic of Turkey: Review of Joint Activities, Future Goals" organized by the Social Research Center (STM) of the Republic of Azerbaijan, the Baku Press Office of the Communications Department of the Presidential Administration of Turkey, and the Media Development Agency of the Republic of Azerbaijan.
On March 27, 2026, a "Memorandum of Understanding on the Establishment of the Joint Working Commission and Committees of the Azerbaijan-Turkey Joint Media Platform between the Media Development Agency of the Republic of Azerbaijan and the Public Relations Department of the Presidential Administration of Turkey" was signed.
From July 12 to 14, 2021, within the framework of the Distance Education Project, the "Journalism in Crisis Situations" International Online Training Program was held.
On August 9, 2021, the "Military Journalism" training program was launched in Ankara with the participation of 24 Azerbaijani journalists.
From 2022 to 2025, numerous meetings, forums, training programs, summits, conferences and exchanges were organized with the participation of Turkish media institutions and experts, including Stratcom Summit 22, media forums, trainings, and Media Literacy initiatives.
These initiatives significantly strengthened strategic partnership and professional interaction between the two countries.
A special place in regional cooperation is occupied by interaction with the Republic of Uzbekistan:
On June 20, 2022, a Memorandum of Understanding was signed in Tashkent between the Media Development Agency of the Republic of Azerbaijan and the Information and Mass Communications Agency under the Administration of the President of the Republic of Uzbekistan.
On August 22, 2023, a Roadmap for the Development of Cooperation in the Media Sector between Azerbaijan and Uzbekistan was signed.
From September 23–25, 2024, the first Uzbekistan–Azerbaijan Media Forum was held in Tashkent, and on September 30, 2025, the second forum was held in Baku. 
At the meeting held between the Executive Director of the Media Development Agency and the Minister of Culture and Information of the Republic of Kazakhstan within the framework of the II Central Asia Media Forum on the topic "Central Asia in the era of global challenges: Media as a strategic development tool" held in Astana, Republic of Kazakhstan, on April 16-17, 2025, the importance of strengthening cooperation in the field of information security between the two countries, deepening mutual relations, and implementing new initiatives was emphasized, and issues arising from the relevant Memorandum of Understanding signed between the parties were also touched upon.
These activities clearly demonstrate the sustainable and forward-looking nature of bilateral media cooperation.
Media authorities and entities from Kazakhstan, Kyrgyzstan and Türkiye have actively participated in international media forums held in Azerbaijan, including the Shusha Global Media Forums from 2022 to 2025 (in 2022 was held under the name of International Media Forum).
The cultural and humanitarian dimension further complements media cooperation. On December 10, 2023, within the framework of the closing ceremony of "Shusha – Cultural Capital of the Turkic World 2023," the “TURKSOY Media Award” and the “TURKSOY Special Award” were presented, followed by a meeting with award recipients at the Media Development Agency.
A series of visits to Azerbaijan by officials of state agencies responsible for the media sector of Turkic states and media representatives of these countries have taken place, and within the framework of these visits, visits to various media entities of our country, as well as media tours to Karabakh and other territories liberated from occupation, have been organized.
Overall, the Republic of Azerbaijan has established itself as a key regional platform for international media dialogue among Turkic states. The initiatives and activities outlined above comprehensively demonstrate the systematic, consistent and strategic approach of the Republic of Azerbaijan to strengthening media cooperation with the states of the Turkic world and enhancing the regional and international information environment.
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The information sphere plays a key role in the development of modern society in the Republic of Kazakhstan. In recent decades, Kazakhstan has undergone significant changes in this area, driven by digitalization, the development of mass media, internet technologies, and state policy in the field of information.
On June 28, 1991, the Supreme Council of the Kazakh SSR adopted the Law "On the Press and Other Mass Media." This marked an important step toward ensuring freedom of speech and the independence of the media in the country.
Kazakhstan’s Legislation and documents regulating the development of information and digital space :

· Law of the Republic of Kazakhstan on Access to Information (November 16, 2015) - Governs public relations arising from the exercise of the constitutional right to freely receive and disseminate information by any means not prohibited by law,
· Law of the Republic of Kazakhstan on Informatization (November 24, 2015) - Regulates public relations in informatization between government bodies, individuals, and legal entities, and governs ICT sector development and support,
· Recommendations of the Information Security Committee on Cybersecurity Measures (2023) - Provides cybersecurity recommendations and measures for technical data protection, radio monitoring, personal data security, and digital literacy enhancement,
· Information Doctrine of the Republic of Kazakhstan (March 20, 2023) - Emphasizes critical thinking and the development of media and information literacy. Aims to ensure a high MIL level among citizens,

On June 19, 2024, the President of the Republic of Kazakhstan signed the Law "On Mass Media." This law was developed in accordance with the directive set forth in the Address to the People of Kazakhstan dated March 16, 2022, titled "New Kazakhstan: the Path of Renewal and Modernization." The initiative aimed to revise media legislation in line with national interests, public demands, and evolving trends in the media landscape.
The regulation of mass media activities in Kazakhstan is carried out by the Information Committee of the Ministry of Culture and Information of the Republic of Kazakhstan. 
As of May 1, 2023, there were 5,590 registered mass media outlets in Kazakhstan. Of these, 3,889 are periodical print publications, 202 are television channels and 88 are radio stations. Additionally, 1,121 are information agencies and online publications, including 612 information agencies (IA) and 509 online publications (OP). 
According to the Law “On Mass Media”, mass media include periodicals, television and radio channels, and Internet publications. The concept of “mass media” includes mass media and Internet resources. Thus, the current legal regulation applies not only to traditional mass media, but also to information distribution channels in the digital environment.
Print publications have consistently played a significant role in informing the population of Kazakhstan. In the early years of independence, the country inherited a diverse array of newspapers and magazines, many of which originated during the Soviet era, including "Kyzyl Kazakhstan" (now "Akiqat"), "Zhana Adebiet" ("Zhuldyz"), "Ara", and "Prostor". By 2016, Kazakhstan had registered a total of 1,886 print media outlets, comprising 1,364 newspapers and 522 magazines. 
The quantity of mass media continues to increase annually. Along with this growth, the scope of distribution expands, and the linguistic diversity of publications circulated across the country rises. Newspapers and magazines in Kazakhstan are categorized based on their distribution region, publication frequency, thematic orientation and language of issuance.
Among 160 television channels in 2022, six Kazakhstani channels-Qazaqstan, KTK, Eurasia First Channel, Khabar, NTK, and Khabar 24-entered the top 10. Four of these channels, namely Qazaqstan, Khabar, Eurasia First Channel, and Khabar 24, are operated by the state.
In urban areas, the media landscape is more diverse and digitalized. Urban residents typically prioritize social networks and messaging apps, with significantly higher consumption of online media (33.6% compared to 25% in rural areas) and social networks (37.2% of urban respondents versus 30.6% in rural areas). In contrast, traditional media continues to dominate in rural areas, where television accounts for 62.7% and print publications for 10.6% of media consumption.

KYRGYZ REPUBLIC

Freedom of speech and the press are considered cornerstone principles of democracy, and in Kyrgyz Republic, as in many other countries, the issue of media regulation remains important.
Kyrgyzstan has achieved significant progress in the development of mass media, which has helped the country gain a reputation as the "island of democracy in Central Asia." In terms of form and content, all these media outlets are divided into two categories: government and non-governmental.
After gaining independence in 1991, one of the key legislative acts regulating the media sector in Kyrgyzstan was the Law "On Mass Media," adopted on July 2, 1992, No. 938-XII. This law established the fundamental principles and rules regarding the creation and functioning of media outlets, as well as provisions on responsibility for violations in this area.         
The Law "On Guarantees and Freedom of Access to Information" of December 5, 1997, No. 89, defined the procedure for providing access to information, including that held by government bodies. The Temporary Regulation "On the Procedure for Disseminating Information on the State Internet Portal (Internet)" was approved by the Decree of the President of the Kyrgyz Republic on January 15, 2004, No. 10, and defined the conditions, procedures, and methods for providing public information.    
An important development was the adoption of the law "On Amendments to the Law of the Kyrgyz Republic "On Mass Media" in 2017, which established new rules and standards for the media, marking a new phase in the development of the regulatory system in Kyrgyzstan. The law provided for the establishment of rules for the creation and functioning of mass media, as well as introduced responsibility for the dissemination of false information.   
On August 6, 2025, the President of the Kyrgyz Republic Sadyr Japarov signed the Law of the Kyrgyz Republic "On Mass Media." The law was adopted by the Jogorku Kenesh of the Kyrgyz Republic on June 25, 2025. The purpose of the law is to improve the legislation in the field of mass media, aimed at creating conditions for the development of independent, competitive and responsible media in the Kyrgyz Republic.     
At the time of gaining independence, there were only 50 publications in Kyrgyzstan. According to the Ministry of Justice of the Kyrgyz Republic, by 2023, more than 1,500 media outlets had been registered.
In 2013, there were 159 newspapers, 25 television channels and 26 radio stations operating in Kyrgyzstan. As of early 2022, according to data from the Unified State Register of Statistical Units, there were over 1,800 economic entities registered as mass media outlets in the country, with their number having increased in recent years.
The media environment in the country continues to evolve in line with modern technologies and societal changes. In recent years, alongside traditional television broadcasts, the influence of digital channels, such as Telegram, YouTube, TikTok, and social networks, has increased. This is creating a new architecture of information impact.
On May 15, 2017, Kyrgyzstan virtually completed its transition to digital television broadcasting. By that time, 54 digital transmitters had been installed across the country, providing 95% of the population with digital television coverage.
        The Kyrgyz Republic is actively developing international cooperation in the media sector, including with Turkic countries. The facts presented below are examples of this process:
· On 1 April 2009 Azerbaijan State Telegraph Agency, AZERTAC, and Kyrgyz National News Agency, Kabar, have signed an agreement on news exchange. In accordance with the agreement, the agencies will provide information support during reciprocal visits by presidents and top officials of both countries and conduct an exchange of journalists and photo correspondents. The sides also agreed to provide technical support to journalists accredited in the two countries.                                              
· Trend International News Agency of Azerbaijan and the Kabar National News Agency of Kyrgyz Republic signed a cooperation agreement in the sphere of information exchange on November 8, 2013, in Bishkek. The document was undersigned by Trend Director General Ilgar Huseynov and Kabar Director General Kubanichbek Tabaldiyev. According to the document, the parties maintain a regular exchange of information and analytical materials, as well as photographs of the political, economic, social, cultural and humanitarian life in Azerbaijan, Kyrgyzstan and beyond.               
· In 2023, Bishkek hosted the 5th meeting of ministers and high-ranking officials on media and information issues of the Organization of Turkic States, during which the importance of continuing efforts to combat disinformation, implement joint media projects, and exchange experiences in the information field was emphasized.
· On August 22, 2025, in Bishkek, as part of the official visit of the President of the Republic of Kazakhstan, Kassym-Jomart Tokayev, to the Kyrgyz Republic, the Presidential TV and Radio Complex and the National Television and Radio Broadcasting Corporation of Kyrgyzstan signed a Memorandum of Cooperation and Understanding. The document was signed by the Director of the Presidential TV and Radio Complex, Raushan Kazhibaeva, and the General Director of the National TV and Radio Corporation of Kyrgyzstan, Bolotbek Tillebaev. The agreement envisages a wide range of areas for cooperation: the exchange of media content and experiences, as well as the creation of joint creative projects between the two media holdings. An important part of the cooperation will be the development of a partnership with the Silk Way television channel, which is part of the Presidential TV and Radio Complex of the Republic of Kazakhstan.

· On April 16, 2025, Memorandum of cooperation was signed in Almaty between Kyrgyz National Kabar News Agency and the Kazakh media holding Alatau Aqparat. The document is aimed at developing partnership between the media of the two fraternal countries. The memorandum provides for the development of cooperation between the media of Kazakhstan and Kyrgyz Republic, the exchange of experience and information, the joint implementation of media projects, as well as the organization of round tables, conferences, and other events for journalists of the two countries.   
These examples demonstrate the growing integration of Kyrgyz Republic's media sector into a broader regional context, helping to strengthen and contribute to the exchange of media knowledge and content with Turkic countries.    
TÜRKİYE 
[bookmark: _GoBack]
The media and communication sector in Türkiye encompasses a broad ecosystem that includes television, radio, print media, digital platforms, news agencies and public communication institutions. With a population exceeding 85 million and a high internet usage rate, Türkiye represents a significant media market in its region. 
The country’s media and information landscape has undergone extensive digital transformation. According to the Digital 2024 Global Statistics Report by the Ministry of Transport and Infrastructure, 86.5% of Türkiye’s population uses the internet, and 65.7% are active social media users. The same report indicates that there are more than 300 million social media accounts in Türkiye.
There are several key public institutions operate within Türkiye’s media framework:
The Directorate of Communications (The Presidency of the Republic of Türkiye Directorate of Communications), established by Presidential Decree No. 14 on July 24, 2018, is one of the country’s newest governmental bodies. Its main mission is to “strengthen the Türkiye brand” and manage the state’s communication strategy in a holistic manner. The Directorate by using public diplomacy methods and tools to accurately inform the international public, coordinates efforts among public institutions, civil society, media organizations, and academia to ensure that Türkiye is represented accurately and effectively at both national and international levels. It also works to enhance communication between the state and citizens by providing timely and high-quality responses to public concerns. In addition, it oversees media monitoring, press accreditation, journalist training, and the improvement of media content quality. Additionally, The Center for Combating Disinformation, established on August 2022 within The Directorate, serves mainly to identify and debunk fake news, misinformation, and disinformation campaigns. The Center fact checks the accuracy of circulating claims and enhance public awareness with bulletins. Through these functions, the Directorate serves as a central authority for coordination, representation, and strategic communication for Türkiye domestically and abroad.
The Radio and Television Supreme Council (RTÜK) is the independent administrative authority that regulates the broadcasting sector. Founded in 1994, RTÜK is responsible for licensing, supervising, and setting content standards for radio, television, and on-demand broadcasting services. It ensures compliance with broadcasting principles and provides licenses to both traditional and digital broadcasting platforms.
The Press Advertisement Agency (BİK) manages the advertising and financial support mechanisms related to the print media sector. Established in 1961, BİK distributes official advertisement revenues fairly among newspapers and supports the sustainability of the press industry.
[bookmark: _Hlk233815804]The Turkish Radio Television Corporation (TRT) is the first and only public service media of Türkiye. Established in 1964, TRT has been carrying out its activities in 41 different languages and dialects via 18 TV channels, 17 radio channels, printed magazines, digital platforms & digital applications and national & international strategic media forums and events that reach millions of audience from all over the world. TRT 1, TRT Haber, TRT Sport are main local channels, and  TRT World provides international broadcasting in English, aiming to promote public service broadcasting, reflect cultural diversity, and project Türkiye’s voice globally. Also, TRT VOT (Voice of Türkiye) is broadcasting in radio with the languages; Azerbaijani, Kazakh, Kyrgyz, Uzbek and Turkmen. 
TRT Avaz constitutes an important existing broadcasting platform for strengthening the common information space of the Turkic world. With its mission to promote shared language, history, culture and collective awareness among Turkic peoples, TRT Avaz regularly covers developments in OTS Member and Observer States through programmes such as “Avaz Haber” and “Türkistan Gündemi”. In this context, increasing the visibility, accessibility and distribution of TRT Avaz across the broadcasting and digital ecosystems of Turkic States, including terrestrial broadcasting, satellite, cable TV, OTT, DTH, IPTV and digital platforms, would contribute to a more coordinated and sustainable media presence for the Turkic world. The channel’s existing institutional capacity may also serve as a practical basis for communicating the objectives of the “Turkic World Vision – 2040” and for enhancing public awareness of cooperation among Turkic States.
[bookmark: _Hlk238506483]The Anadolu Ajansı (AA), founded on 6 April 1920, is Türkiye’s global news agency. Operating in 137 countries, AA produces content in 14 languages, including Turkish, English, Arabic, French, Russian, Bosnian, Spanish, Persian, Albanian, Indonesian, Macedonian, Sorani, Kurmanji, Bosnian-Serbian-Croatian and Sign Languages. AA provides news services to domestic media outlets while also delivering Türkiye-based content to the international public.
Within the framework of the institutionalisation of the Alliance of Turkic News Agencies (ATNA), AA has played a leading role as a founding member and the first-term chair of the Alliance. During its chairmanship, AA contributed to ATNA’s institutional development by establishing its official website, coordinating the logo design competition that shaped its visual identity, and supporting regular communication and coordination among member agencies. AA also organised the War Journalism Training Programme for ATNA members, thereby strengthening capacity-building, field safety, crisis reporting and news verification skills. Through these efforts, AA has significantly supported ATNA’s institutionalisation, visibility and integration into the international news agency ecosystem.
Türkiye continues to strengthen media and communication cooperation with other Turkic states through various bilateral and multilateral agreements and projects. A key example is the establishment of the Union of Marketing, Advertising, and Media of the Turkic World (TÜREK), which aims to enhance collaboration in media and marketing across Turkic countries. According to Türkiye’s Minister of Trade, Ömer Bolat, this initiative could connect a market of 175 million people, a €7 billion advertising sector, and a €1.8 trillion economic market.
Further examples of such cooperation include:
· The Memorandum of Understanding on Strategic Cooperation in the Field of Media between Türkiye and Azerbaijan, signed in Baku on December 10, 2020.
· The Memorandum of Understanding on the Establishment of a Joint Working Commission and Committees of the Türkiye-Azerbaijan Joint Media Platform between Türkiye and Azerbaijan, signed in İstanbul on March 27, 2026.
· The Memorandum of Understanding on Cooperation in Media and Information between the Directorate of Communications of Türkiye and the Presidential Communication Service of Kazakhstan, signed on July 29, 2025.
· The Protocol of Intent on Cooperation in the Field of Media and Communications between Türkiye and Uzbekistan, signed on June 6, 2024.
· [bookmark: _Hlk233817074]Anadolu Ajansı maintains cooperation agreements with the news agencies of all member and observer states of the Organization of Turkic States (OTS), including AZERTAC, KABAR, TRC Kazinform, UzA, TDH, TAK and MTI. AA also played a leading role in the establishment of the Alliance of Turkic News Agencies (ATNA), whose statute was adopted in Istanbul on 6 November 2023.
· On June 9, 2021, the “Agreement on Cooperation in the Field of Copyright and Related Rights” was signed between the Ministry of Culture and Tourism of the Republic of Türkiye and the Ministry of Foreign Affairs of the Kyrgyz Republic.
· On June 9, 2021, the “Cultural Cooperation Agreement” and the “Agreement on the Establishment and Operation of Cultural Centers” were signed between the Ministry of Culture and Tourism of the Republic of Türkiye and the Ministry of Culture, Information, Sports and Youth Policy of the Kyrgyz Republic.
· On May 14, 2026, the “Memorandum of Understanding” was signed between Turkish Radio Television Corporation and Kazakhstan Republic TV and Radio Corporation.
· On September 12, 2018, the “Cooperation Protocol” was signed between Turkish Radio Television Corporation and Joint Stock Company Khabar Agency.
· On March 22, 2018, the “Cooperation Protocol” was signed between Turkish Radio Television Corporation and Limited Liability Partnership “Studio Asyl Arna”.
· On September 12, 2018, the “Cooperation Protocol” was signed between Turkish Radio Television Corporation and JSC Kazakhstan Republic Television and Radio Corporation.
· On June 1, 2015, the “Cooperation Protocol” was signed between Turkish Radio Television Corporation and National Television and Radio Broadcasting Corporation of the Kyrgyz Republic (KTRK).
· On January 2014, the “Cooperation Protocol” was signed between Turkish Radio Television Corporation and Kyrgyz – Turkish Manas University.
· On May 4, 2023, the “Training Protocol” was signed between Turkish Radio Television Corporation, Turkish Cooperation and Coordination Agency (TİKA) and The Azerbaijan Television and Radio Broadcasting AzTV for the Project on the Digitalization of Works in the AzTV Archive.
· On September 30, 2013, the “Memorandum of Understanding” was signed between Turkish Radio Television Corporation and Azad Azerbaijan TV.
· On April 7, 2007, the “Protocol for Cooperation” was signed between the Radio and Television Supreme Council (RTÜK) and Azerbaijan National Council of Television and Radio (currently operates under the name of Audiovisual Council of the Republic of Azerbaijan (ACRA)).
In conclusion, Türkiye’s media and communication sector represents a dynamic and regionally influential system, supported by established public institutions, a strong private media tradition, and rapidly advancing digital infrastructure. While public bodies such as the Directorate of Communications, RTÜK, TRT, and Anadolu Ajansı (a joint stock company)  ensure governance and public service functions, private media outlets and digital platforms contribute to content diversity and economic vitality.
Collective Efforts and Outcomes within the Framework of the Organization of Turkic States (OTS)
TURKPA Member and Observer States actively engage in various initiatives aimed at developing media and information cooperation. All TURKPA member states, as well as observer states have made significant contributions to the growth and success of media cooperation within the framework of the Organization of Turkic States (OTS). 
The official establishment of the Turkic Council through the Nakhchivan Declaration of 2009 created the necessary conditions for expanding cooperation in this area and provided a platform for exchanging views on media and information issues among Turkic States.
Through Summits of Heads of States, discussions are held on broader strategic issues, while meetings of Ministers and high officials responsible for information and media focus on more specific areas of cooperation: the First Meeting of Ministers and High Officials in charge of Information and Media in Astana (August 18, 2015); the Second Meeting in Baku, Azerbaijan (May 7, 2019); the Third Meeting, which included the 8th Working Group Meeting, in Baku, Azerbaijan (April 9-10, 2021); the Fourth Meeting of Ministers and high officials, as well as the 9th Working Group Meeting, was hosted by the Directorate of Communications of the Presidency of the Republic of Türkiye in Istanbul (May 14, 2022); the Fifth Meeting along with the 10th Working Group Meeting in Bishkek, Kyrgyzstan (October 17, 2023); the Sixth Meeting of Ministers and high officials, along with the 11th Working Group Meeting in Tashkent, Uzbekistan 17-20 December 2024; the Seventh Meeting of Ministers and High Officials in charge of Information and Media, along with the 12th Working Group Meeting,  in Baku Azerbaijan (November 28, 2025).
Member States within the framework of the Organization of Turkic States (OTS) participated to address important issues in the media sector in a significant forums and summits such as:
· The Media Forum themed "Deep-rooted Past, Strong Future" was held in Istanbul from October 22-24, 2021, attracting over 500 participants.
· The Shusha Global Media Forum on "New Media in the Era of the 4th Industrial Revolution" took place on July 21, 2023, in Shusha, Azerbaijan.
· The Turkic News Agencies Media Summit on "Alliance in Media and Vision for the Future" was held on November 6, 2023, in Istanbul.
· A Media Forum was held alongside the 6th Meeting of Ministers and Senior Officials on Media and Information on December 18, 2024, in Tashkent, discussing "Cooperation in the Information Sphere" and "Combating Disinformation and Fake News."
Regular seminars and training programs to improve the skills of media professionals of Member States and exchange best practices:
· The OTS Social Media Training Program, hosted by the Directorate of Communications of the Presidency of Türkiye, was held on July 29-30, 2021, in Istanbul, with around 100 participants from member and observer states.
· The seminar "Information Services 2024: National and Foreign Experience, Future Prospects", organized by the Agency of Information and Mass Communications under the Administration of the President of Uzbekistan, took place from May 26-31, 2024, in Tashkent and Samarkand, with participation from press secretaries and media representatives of the member states .
· The training “Kazakhstan Social Media and Digital Media Journalism Training Program” organized by TRT and took place from September 8-12, 2025 in Ankara, with participation from the associations and media companies
· The training “Kazakhstan KazMedia Media Training Program-2” organized by TRT and took place between December 2-6, 2024 in Ankara, with participation from KazMedia representatives. 
· The training “AzTV Film Scanning and Color Grading Training Program-4” organized by TRT and took place November 18-22, 2024 in Ankara, with participation from AzTV representatives. 
· The training “Khabar Agency On-the-Job Training Program” organized by TRT and took place between September 23-27, 2024 in Ankara, with participation from Khabar Agency personnel. 
· The training “Kazakhstan KazMedia Media Training Program” organized by TRT and took place between July 1-5, 2024 in Ankara, with participation from KazMedia representatives. 
· The training “AzTV Media Training Program” organized by TRT and took place between June 3-7, 2024 in Baku, Azerbaijan, with participation from AzTV representatives.
· The training “Azerbaijan Media Development Agency Media Training Program” organized by TRT and took place between December 18-20, 2023 in Baku, Azerbaijan, with participation from Azerbaijani local media representatives.
· The training “AzTV Film Scanning and Color Grading Training Program-3” organized by TRT and took place between October 16-20, 2023 in Ankara, with participation from AzTV representatives. 
· The training “AzTV Film Scanning and Color Grading Training Program-2” organized by TRT and took place between October 9-13, 2023 in Ankara, with participation from AzTV representatives. 
· The training “Kazakhstan Khabar Agency Television Journalism Training Program” organized by TRT and took place between October 2-6, 2023 in Ankara, with participation from Khabar Agency personnel.
· The training “Kazakhstan Media Training Program” organized by TRT and took place July 31-August 4, 2023 in Ankara with the participation from Personnel of the Engineering Center for Material and Technical Support Management of the Parliament of Kazakhstan.
· The training “AzTV Film Scanning and Color Grading Training Program” organized by TRT and took place between July 10-14, 2023 in Ankara, with participation from AzTV representatives. 
· The training “AzTV On-the-Job Training Program” organized by TRT and took place between December 19-29, 2022 in Ankara, with participation from AzTV representatives.
· The training “Qazaqstan TV Media Training Program” organized by TRT and took place between December 5-9, 2022 in Ankara, with participation from Qazaqstan TV representatives. 
· The training “News Reporting and Presenting, Editing, Social Media and Journalism, Directing and Production, and Camerawork II (AzTV)” organized by TRT and took place between October 10-14, 2022 in Baku, Azerbaijan, with participation from AzTV representatives.
· The training “Film Transfer and Color Grading Training Program” organized by TRT and took place between September 29-30, 2022 in Ankara, with participation from Personnel of Kyrgyzfilm National Film Studio. 
· The training “Advanced Multimedia Techniques On-Site Training (Azerbaijan AzTV)” organized by TRT and took place between May 23-June 3, 2022 in Ankara, with participation from AzTV representatives.
· The training “News Reporting and Presenting, Editing, Social Media and Journalism, Directing and Production, and Camerawork (AzTV)” organized by TRT and took place between March 7 -19, 2022 in Baku, Azerbaijan, with participation from AzTV representatives.
· The training “Film Archive Scanning and Color Grading” organized by TRT and took place between December 12-24, 2021 in Bishkek, Kyrgyzstan, with participation from Personnel of Kyrgyzfilm National Film Studio.
· The training “Advanced-Level New Media Journalism Training” organized by TRT and took place between November 29-December 3, 2021, in Ankara, with participation of the media representatives and journalists from Azerbaijan, Kyrgyzstan, Kazakhstan and Uzbekistan.
· The training “Basic New Media Journalism Training” organized by TRT and took place between March 9-13, 2020 in Bishkek, Kyrgyzstan, with the participation of the media workers. 
· The training “Basic New Media Journalism Training” organized by TRT and took place between March 2-6, 2020 in Astana, Kazakhstan, with the participation of the media workers. 
· The training “Basic New Media Journalism Training” organized by TRT and took place between February 17-21, 2020 in Baku, Azerbaijan, with the participation of the media workers. 
· The training “News, Television and Radio Production Training” organized by TRT and took place between November 5-9 and October 22-26, 2018, in Ankara, with the participation of personnel of the Kazakhstan Radio and Television Corporation. 
· The training “EDIUS and VIZRT Training” organized by TRT and took place between July 24-28, 2017, in Ankara with the participation of the media representatives from Azerbaijan, Kazakhstan, Kyrgyzstan, Ukraine, Mongolia, Uzbekistan and Iraq. 
· The training “EDIUS and VIZRT Training” organized by TRT and took place between July 24-28, 2017, in Ankara with the participation of the media representatives from Azerbaijan, Kazakhstan, Kyrgyzstan, Ukraine, Mongolia, Uzbekistan and Iraq. 
· The training “Television Production and Directing Training” organized by TRT and took place between July 17-21, 2017 in Ankara with the participation of the media representatives from Azerbaijan, Kazakhstan, Kyrgyzstan, Ukraine, Mongolia, Uzbekistan and Iraq.
· The training “Lighting Direction and Camerawork Training” organized by TRT and took place between July 10-14, 2017 in Ankara with the participation of the media representatives from Azerbaijan, Kazakhstan, Kyrgyzstan, Ukraine, Mongolia, Uzbekistan and Iraq.
· The training “PROTOOLS Training” organized by TRT and took place between July 5-7, 2017 in Ankara with the participation of the media representatives from Azerbaijan, Kazakhstan, Kyrgyzstan, Ukraine, Mongolia, Uzbekistan and Iraq.
· The training “Final Cut, EDIUS, Adobe After Effects and 3D Studio Max Course” organized by TRT and took place between November 29 – December 5, 2016 in Ankara, with the participation of personnel of the Kazakhstan Radio and Television Corporation.
· The training “Turkic States Training Program” organized by TRT and took place on June 2, 2016 in Ankara with the participation of the media representatives and journalists from Azerbaijan, Kazakhstan, Kyrgyzstan, TRNC, Kosovo and Moldova. 
Several key projects are actively being developed within the OTS framework, aimed at enhancing media cooperation between Member States.
· The Alliance of Turkic News Agencies (ATNA) was established on November 6, 2023, in Istanbul, when heads of news agencies from Türkiye (AA), Azerbaijan (AZERTAC), Kyrgyzstan (Kabar), Kazakhstan (Qazcontent), and Uzbekistan (UZA) signed a declaration. This union aims to improve coordination in news exchange and the dissemination of accurate information about events in OTS countries and beyond. The last meeting of ATNA was held in the framework of the 4th Shusha Global Media Forum was held in July 14, 2026 in Shusha, Azerbaijan.
· Turkic States Broadcasting Regulatory Authorities Forum (T-BRAF) is being developed to establish common standards and facilitate coordination in media regulation within OTS countries.
· [bookmark: _Hlk233817285]The “Turkic Broadcasting Network” may be considered as a complementary cooperation mechanism aimed at strengthening institutional collaboration among the public broadcasters and media organizations of OTS Member and Observer States. The Network could facilitate regular content exchange, co-productions, training activities, professional experience sharing, archive cooperation and coordinated communication on issues of common interest. Following its establishment, a “Turkic World Broadcasting Meeting” could be organized with the participation of TRT and the public broadcasters of Turkic States, where topics such as the use of artificial intelligence in broadcasting and media, common terminology, copyright issues, archive sharing, common alphabet, shared culture, history and language could be addressed. Through periodic meetings, panels and workshops, the Network would contribute to the creation of a common broadcasting agenda, support joint production initiatives and strengthen the collective communication capacity of the Turkic world.
· The Common Program Exchange Pool, established in 2019 with the support of TRT Avaz Channel Coordination, represents an existing and functional mechanism for facilitating content sharing and program exchange among the public broadcasters of Turkic States. In this context, encouraging the effective use of the Common Program Exchange Pool would contribute to the regular circulation of audiovisual content, support mutual visibility among Turkic societies, and strengthen practical cooperation between public broadcasters. The mechanism may also serve as a useful operational basis for future co-productions, thematic content exchanges and coordinated programming within the common information space of the Turkic world.
· Cooperation on broadcasting standards, common terminology and common alphabet studies may further strengthen linguistic, cultural and communicative convergence among Turkic States. In this regard, the production of media content on the common alphabet, shared terminology, linguistic unity and cultural interaction would contribute to public awareness and mutual understanding. Educational and informative short films, documentaries and public service announcements on the common alphabet could be developed and disseminated through television, radio and digital platforms. In addition, audio dictionaries, podcast or videocast series such as “Unity in Language” could highlight similarities among Turkic dialects and the shared vocabulary of Turkic languages, thereby supporting cultural interaction, media accessibility and the long-term consolidation of a common communication space.
On May 25, 2021, a presentation of the joint media platform "Turkic.World" took place with attending by the heads of media organizations of Turkic countries in Baku. The platform was created through collaboration between the Turkish media group Albayrak Media Group and the Azerbaijani news agency Trend News Agency. Currently, the Turkic.World web platform offers news from Turkic countries in eight languages: Azerbaijani, English, Kazakh, Kyrgyz, Russian, Turkish, Turkmen, and Uzbek. This initiative aims to enhance the exchange of information and promote a unified media space for the Turkic world.
The Turkic Council also took an active role in organizing special events for journalists in the post-pandemic period. Two notable events held in 2021 are particularly worth mentioning: Social Media Training Program (July 29-30, 2021, Istanbul, Türkiye): This event focused on various aspects of social media use, including the internet and social media legislation, combating misinformation, cybersecurity threats and Türkiye's experience in managing these issues. The training aimed to equip journalists from member states with the tools and knowledge to navigate the challenges posed by social media in today’s rapidly evolving digital landscape.    
III. CONCLUSION  
Cooperation in the media sphere among TURKPA countries is gaining increasing importance, aimed at creating a unified information space, improving the quality of information exchange, and strengthening connections between the countries of the TURKPA. In recent years, joint projects and initiatives in media literacy, information security and the integration of digital technologies into the media sphere have been actively developing.
The analysis of the legislation in TURKPA member states shows that each country has its own specific laws and institutions regulating information activities, taking into account local peculiarities. These laws provide the legal framework for the development of information technologies, the protection of citizens' rights in the media sphere and contribute to the stability of the information space. Statistical data on the number of registered TV channels and print publications also reflect the diversity of media resources, with private channels playing a significant role in most countries, creating a foundation for further expansion of free and objective information.
Cooperation between TURKPA countries is actively supported through a series of agreements and joint projects focused on combating disinformation. In the context of globalization and digital technologies, the fight against false information requires coordinated efforts at the international level. It is important for TURKPA countries to develop common approaches to regulating the spread of fake news and respond swiftly to its dissemination.
It is essential to continue working on the harmonization of legislation,  support for both private and public media to form a sustainable and transparent information network in the Turkic States. These steps will help strengthen cooperation and create a stable media sphere within the framework of TURKPA. Successful collaboration in the media sector also fosters greater mutual understanding and cultural ties among the peoples of TURKPA countries. The exchange of experiences, participation in international forums and events, and cooperation between state and private media open up opportunities to create a healthy information space and enhance trust in the media.
Thus, the development of media cooperation among TURKPA countries contributes to improving the quality of information, protecting citizens' rights to access truthful news, and creating a safe informational space for all citizens of the region.
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